
1
© Ulrico Hoepli Editore S.p.A.

Aaker D.A. (1988) Strategic market management, 2a ed., 
Wiley, New York

Abell D.F. e Hammond J.S. (1979) Strategic market plan-
ning, Prentice Hall, New York

Ansoff H.I. (1968) Corporate strategy, Penguin Books, 
New York

Ansoff H.I. (1969) Business strategy, Penguin Books, 
New York

Ansoff H.I. (1984) Implanting strategic management, 
Prentice Hall, New York

Byars L.L. (1991) Strategic management: formulation and 
implementation. Concepts and cases, 3a ed., Harper 
Collins, New York

Campbell A., Goold M. e Alexander M. (1995) “Cor-
porate strategy: the quest for parenting advantage”, 
Harvard Business Review, 73(2), pp. 120-132

David F.R. (2009) Strategic management. Concepts and 
cases, 12a ed., Pearson, Upper Saddle River

Dess G.G. e Lumpkin G.T. (2007) Strategic manage-
ment. Creating competitive advantages, 3a ed., Mc-
Graw-Hill-Irwin, Boston

Hambrick D.C., MacMillan J.C. e Day D.L. (1982) “Stra-
tegic attributes and performance in the BCG matrix: a 
PIMS-based analysis of industrial product businesses”, 
Academy of Management Journal, 25(3), pp. 510-531

Haspeslagh P.C. (1985) Portfolio planning approaches and 
the strategic management process in diversified industrial 
companies, UMI, Ann Arbor

Kotler P. (1984) Marketing management, Prentice Hall, 
Englewood Cliffs

Marakon Associates (1981), “The Marakon profitability 
matrix”, Commentary, 7

McNamee P.B. (1985) Tools and techniques for strategic 
management, Pergamon Press, Oxford

Morrison A. e Wensley R. (1991) “Boxing up or boxed 
in? A short history of the Boston Consulting Group 
share/growth matrix”, Journal of Marketing Manage-
ment, 7(2), pp. 105-129

Ohmae K. (1983) The mind of the strategist, Penguin, 
New York

Ohmae K. (2005) The Next Global Stage, Pearson-Pren-
tice Hall, Upper Saddle River

Porter M. (1980) Competitive strategy. Techniques for an-
alyzing industries and competitors, Free Press, New 
York

Prahalad C.K. e Hamel G. (1990) “The core competence 
of the corporation”, Harvard Business Review, 68(3), 
pp. 79-91

Prahalad C.K. e Hamel G. (1994) “Strategy as a field 
of study: why search for a new paradigm?”, Strategic 
Management Journal, 15(S2), pp. 5-16

Radder L. e Louw L. (1998) “The SPACE matrix: a tool 
for calibrating competition”, Long Range Planning, 
31(4), pp. 549-559

Rasiel E.M. e Friga P. (2001) The McKinsey mind. Using 
McKinsey tools, techniques and strategies in your own 
company, McGraw-Hill, New York

Stern C.W. e Stalk G. (1998) Perspectives on strategy from 
the Boston Consulting Group, Wiley, New York

Thompson J. e Martin F. (2005) Strategic management. 
Awareness and change, 5a ed., Thomson, Londra

Wheelen T. e Hunger D. (2006) Strategic management 
and business policy. Concepts and cases, 10a ed., Pear-
son-Prentice Hall, Upper Saddle River

Wilson R. e Gilligan C. (2005) Strategic marketing 
management. Planning, implementation and control, 
3a ed., Elsevier-Butterworth-Heinemann, Amster-
dam-Boston

CAPITOLO 13   LE MATRICI DI PORTAFOGLIO


