
1
© Ulrico Hoepli Editore S.p.A.

Amihud Y. e Lev B. (1982) “Risk reduction as a mana-
gerial motive for conglomerate mergers”, Bell Journal 
of Economics, 12, pp. 605-617

Ancarani F. e Costabile M. (2007) Competitive conver-
gence: construct definition and measurement, Marketing 
Science Conference (Singapore Management Uni-
versity, 28-30 June 2007)

Arnould R. (1969) “Conglomerate growth and public pol-
icy”, in L. Gordon (a cura di), Economics of conglomerate 
growth, Oregon State University, Corvallis, pp. 72-80

Barney J.B. (1991) “Firm resources and sustained competi-
tive advantage”, Journal of Management, 17, pp. 99-120

Barney J.B. (1997) Gaining and sustaining competitive ad-
vantage, Addison-Wesley, Reading

Berger P.G. e Ofek E. (1995) “Diversification’s effect on 
firm value”, Journal of Financial Economics, 37, pp. 39

Berry C. (1971) “Corporate growth and diversification”, 
Journal of Law and Economics, 14(2), pp. 371-383

Bolton P. e Scharfstein D.S. (1990) “A theory of preda-
tion based on agency problems in financial contract-
ing”, American Economic Review, 80(1), pp. 93-106

Campa J. e Kedia S. (2002) “Explaining the diversifica-
tion discount”, Journal of Finance, 57, pp. 1731-1762

Chandler A.D. (1962) Strategy and structure. Chapters in 
the history of the American industrial enterprise, MIT 
Press, Cambridge

D’Aveni R. (1994) Hypercompetition, Free Press, New 
York

D’Aveni R., Ravenscraft D. e Anderson P. (2004) “From 
corporate strategy to business-level advantage: relat-
edness as resource congruence”, Managerial and De-
cision Economics, 25, pp. 365-381

Dagnino G.B. e Picone P.M. (2013) “Diversification 
strategy”, in E.H. Kessler (a cura di), Encyclopedia of 
management theory, Sage, Thousand Oaks

Gambardella A. e McGahan A. M. (2010) “Busi-
ness-model innovation: general purpose technologies 
and their implications for industry structure”, Long 
Range Planning, 43(2-3), pp. 262-271

Gambardella A. e Torrisi S. (1998) “Does technological 
convergence imply convergence in markets? Evi-
dence from the electronics industry”, Research Policy, 
27(5), pp. 445-463

Gimeno J. (1999) “Reciprocal threats in multimarket 
rivalry: staking out ‘spheres of influence’ in the US 

Airline industry”, Strategic Management Journal, 20, 
101-112

Grant R.M. (1998) Contemporary strategy analysis, 
Blackwell, Oxford

Grant R.M., Jammine A. e Thomas H. (1988) “Diver-
sity, diversification, and profitability among Brit-
ish manufacturing companies 1972-84”, Academy of 
Management Journal, 31, 771-801

Hitt M.A. e Ireland R.D. (1985) “Strategy, contextual 
factors, and performance”, Human Relations, 38, pp. 
793-812

Jacobides M.G., Knudsen T. e Augier M. (2006) “Ben-
efiting from innovation: value creation, value appro-
priation and the role of industry architectures”, Re-
search Policy, 35(8), pp. 1200-1221

Jensen M.C. e Meckling W.H. (1976) “Theory of the 
firm: managerial behavior, agency costs and owner-
ship structure”, Journal of Financial Economics, 3, pp. 
305-360

Karnani A. e Wernerfelt B. (1985) “Multiple point com-
petition”, Strategic Management Journal, 6(1), pp. 87-
96

Markides C.C. e Williamson P.J. (1994) “Related di-
versification, core competencies and corporate per-
formance”, Strategic Management Journal, 15 (special 
issue), pp. 149-165

Mongelli L. (2010) “Strategie competitive in contesti di 
convergenza tecnologica e di mercato: il caso Apple 
iTunes Music Store”, in L. De Bernardis (a cura di), 
Allineare mercati, strategie e comportamenti. Dal pa-
radigma di Bain a quello dei network, Franco Angeli, 
Milano, pp. 17-39

Palich L.E., Cardinal L.B. e Miller C.C. (2000) “Curvi-
linearity in the diversification-performance linkage: 
an examination of over three decades of research”, 
Strategic Management Journal, 21(2), pp. 155-174

Peng M.W., Lee S.H. e Wang D.Y.L. (2005) “What de-
termines the scope of the firm over time? A focus 
on institutional relatedness”, Academy of Management 
Review, 33, pp. 622-633

Penrose E.T. (1959) The theory of the growth of the firm, 
Wiley, New York

Prahalad C.K. e Bettis R.A. (1986) “The dominant logic: 
a new linkage between diversity and performance”, 
Strategic Management Journal, 7(6), pp. 485-501

CAPITOLO 5   LA DIVERSIFICAZIONE



2

RIFERIMENTI BIBLIOGRAFICI

F. Fontana – P. Boccardelli, Corporate strategy

Prahalad C.K. e Hamel G. (1990) “The core competence 
of the corporation”, Harvard Business Review, 68(3), 
pp. 79-91

Rumelt R.P. (1982) “Diversification strategy and profitabil-
ity”, Strategic Management Journal, 3(4), pp. 359-369

Saloner G. (1987) “Predation, mergers, and incomplete 
information”, RAND Journal of Economics, 18, pp. 
165-186

Scherer F.M. (1980) Industrial market structure and eco-
nomic performance, 2a ed., Houghton Mifflin, Boston

Servaes H. (1996) “The value of diversification during the 
conglomerate merger wave”, Journal of Finance, 51, pp. 
12

Shleifer A. e Vishny R.W. (1991) “Takeovers in the ’60s 
and the ’80s: evidence and implications”, Strategic 
Management Journal, 12, pp. 51-59

Silverman B.S. (1999) “Technological resources and the 
direction of corporate diversification: toward an in-
tegration of the resource-based view and transaction 
cost economics”, Management Science, 45, pp. 1109-
1124

Stimpert J.L. e Duhaime I.M. (1997) “In the eyes of 
the beholder: conceptualizations of relatedness held 

by the managers of large diversified firms”, Strategic 
Management Journal, 18, pp. 111-125

Stulz R. (1990) “Managerial discretion and optimal financ-
ing policies”, Journal of Financial Economics, 26, pp. 3-27

Tanriverdi H. e Venkatraman N. (2005) “Knowledge 
relatedness and the performance of multibusiness 
firms”, Strategic Management Journal, 26, pp. 97-119

Utton M.A. (1979) Diversification and competition, Cam-
bridge University Press, Cambridge

Villalonga B. (2004) “Does diversification cause the ‘diversi-
fication discount’?”, Financial Management, 33, pp. 5-27

Wernerfelt B. (1984) “A resource-based view of the firm”, 
Strategic Management Journal, 5(2), pp. 171-180

Williamson O.E. (1975) Markets and hierarchies. Analysis 
and antitrust implications, Free Press, New York

Williamson O.E. (1986) Economic organization. Firms, 
markets and policy control, New York University Press, 
New York

Wirtz B.W. (2001) “Reconfiguration of value chains in 
converging media and communications markets”, 
Long Range Planning, 34, pp. 489-507

Yoffie D.B. (1996) “Competing in the age of digital conver-
gence”, California Management Review, 38(4), pp. 31-53


